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Course Outcomes: B.Com-I Subject: Commerce (Computer Application)

Paper-I: Computer Fundamentals and Office Automation:

On successful completion of this subject the student will be able to do the
following: :

To provide an in-depth training in use of office automation packages, internet etc.
-essential for common man for day to day office management and e-governance. |

1. To understand what Computer is?
2. To understand the basics of operatihg systems.
3. To understand how to use software packages in day to day activities.

" 4. Learn the essential and use of internet.

Qutcomes:

1. To learn an in-depth training in use of office automation packages and
windows concept. ‘

2. Essential for a modern office for day to day office management.
3. Understand the meaning and basic components of a computer system.

4. Discuss the advantages, limitation and applications of computers.

5. Define and distinguish hardware and software components of computer
system

6. Understand the role of CPU and its components.

nderstand the concept and need of primary and secondary memory. %MB
Princi A?
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Paper-1I: Computerized Financial Accounting

Objectives: Upon successful completion of this subject the student will be able to:

1. To provide an in-depth training in use of FoxPro database con'cept and tally.

2. Essential for a modern office for day to day office management.

3. Students will aware with the accounting concept tools and techmques
influencing business organization.

Outcomes: At the end of the course student should be able to use accountmg and

business terminology, explam the objective of flnancnal reporting and related key
accounting assumptions and prmmples

B.Com- lind Year Subject: Commerce

Group-l Paper-I: Corporate accounting

Upon successful completion of this course the student will be able to define basic term

1. A comprehensive understanding of the advanced issue in accounting for assets
liabilities and owners equity. :

2. The ability to account for a range of advanced financial accounting issues.
3. The ability to prepare consolidated account for corporate group.
4, An understanding of the principles of accounting for investments in associate.

5. Strong verbal and written communication skills.

Paper-1l: Cost Accounting

@L!%_»Bnéuccessful completion of this course the student will be able to define basic term
L4

]::;(:l «plain the terminology, basic concepts and principles of Cost AccountlngM‘L’
aﬂugllw
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3. Analyze transactions and pre

pare accountlng entries for job Costing and
Process costing.

4. Analyzing data & prepare cost of production reports for process costing.
Group-Il Paper-I ; Principles of Business management
Upon successful completion of this_ course the student will be able to define basic term
1. To facilitate students 'u'nderstandin.g of their own managerial skills.
2. Use effective communication skill tb promote respect, trust and relationships.
3. Practice critical and creative thinking to emplane the decision making process.
4. Conduct research.tol identify new bqsiness trends and customer needs.
Paper-ll: Company law
Upon successful compl‘etion ofthis course the étudent will be able to define basic term

1. Demonstrate comprehensive knowledge and understanding of social and
economic policy considerations arising in this area.

2. Critically analyze complex problems in relation to the regulation of companies,
apply the legal principles studies to these problems, evaluate competing
arguments or solutions and present well supported conclusions both orally and in
writing.

3. Read and-study primary and secondary sources of company law with minimal
staff guidance critically analyze, interpret, evaluat'e and synthesise information.

A4
n:fl o3
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Group-lil : Applied Economics Paper-1: Business Statistics

Upon successful éompletion of this course the student will be able to define basic

term enables the students to gain understanding of statlst:ca! techniques as are
: appllcable to business .

Student Learning Outcomes —

1. Studying statistics learn a general system of concepts for Statistical Analysis.

2. Demonstrate the ablhty to apply fundamental concepts in exploratory data
analysis. —- : |

3. Apply and interpret basic summary and modeling techniques for deviate data
define the concept of Iéa_st squares estimation in liner regression.

4. Prepare index numbér.
5. Knowledge of Forecastmg Method lndustry vSs. Company Sales.
Paper-ll Tax Procedure & Practice

Objectives: It enables the students to attention the theoretical and practical knowledge
of direct taxes.

Outcomes: Students can get the good practical knowledge of direct tax and
income tax law about bL;siness and accounting purpose.

Paper-lll: Fundamentals of Enﬁepreneurship
Upon successful completion of this course the student will be able to define basic term
. Define basic term.

S Al
i - ' ﬂ
%. Identify the elements of success of entrepreneurial ventures. 23[03|3623

E Principal
4% Explain entrepreneurial project and its essential elements_—. Govt.M.V.P.GCollege
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4. Consider the legal and fmancual condltions as well as the iImportance of the
entrepreneunal mfrastructure for startlng a business venture.

5 Evaluate the effectweness of dnfferent entrepreneurlal strategies

6. lnterpret thelr own busmess plan

M
27/09 2013
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B.Com -lind Year Subject: Commerce (Computer Application)
Paper-I: Internet Application & E-Commerce | |
- Upon successful completion of this course the student will be able to define basic term
1. Define E-commerce, its types, apclicetion. |
2. Describe the life cycle of implementation of E- commerce
3. Differentiate between E-commerce and other forms of commerce
4, L:st the modes of payments involved in E commerce ‘
5. Descrlbe how to create web page and defmlng internet termlnology
6. Insert a graphics, lmk, table within web page.
7. Create validate & h’ublish a web page. |

7]03(033
Principal
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Qutcomes:

1. Integrate user-centered design guidelines in develdping user-friendly websites.

2. Create a static websnte usmg HTML and add dynam|c functlonahty to it by using
java scrlpt :

3 Gain confidence to create dynamic website on real wdrld problems.

4. Demonstrate: an und_erstanding of the foundations and importance of E-
commerce. '

5. Analyze the impact of E-commerce on business models and strategy

6. Descnbe the key features of internet, mternets and extranets and explam how
the relate to each other

7. Assess electronic payment systems.
Paper-ll: Database Management System (DBMS)

Objectives: Upon successful compietlon of thls course the student will be able to define
basic term

1. To understand the different issues imjélved in the design and implementation
of a database system.

- 2. To study the physical and logical database design, database queling-

3. To understand and use data manipulation language to quarry, update and

manage a database.

4. To develop an understanding of essential DBMS concepts such as database

oot Mo
curity, mtegrltyand concurrency. 27[0g)e B
Principa
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Outcomes

1. Gain a good understandlng of the architecture and functlonlng of database
management systems as well as assoc1ated tools and techniques, principles of

data modeling using entlty relationship and develop a good database de5|gn and
normalization technlques to normalize a database

2 Understand the use of structured query Ianguage and its syntax, transactlons
database recovery and techniques for query optimization.

3. Acquire a good understanding of database system concepts and to be in a
position to use and design database for different applicatiqns. :

Mds

23 (091003
Principa
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B.Com-llird Year Subject: Commerce
Paper-l: Income Tax
~ Objective: It enables the students to know the basics of income tax and its implications.

Outcome: Students can get the good basic practical knowledge of Income tax to develop
the skill and techniques use in business and accounting.

Paper-II: Indirect Taxes
Upon successful completion of their course a student will be able to

1. Analyze indirect taxes such as central excise duty, customs duty, state excise
duty etc. | :

2. Learning the procedure of filing returns.
3. Learning the computation of various indirect taxes.

Paper-lll: Management Accounting

e et S

Objective: The course provides the students an understanding of the application of
" accounting techniques for management. Outcomes: Students can get good basic
knowledge with skill concept of accounting and managerial decision about

i

N R

entrepreneurship.
Paper-1V: Auditing
Upon successful completion of the requirements for this course student will be able to:

1. Discuss the need for an independent or external audit and describe briefly the
evelopment of the role of the assurance provider in modern business society.

1()9 ﬁ) Explain the regulatory environment in which the external auditor operafﬁ[aand
s

ply rules standards and pronouncement to the conduct of a fi ort
7%, Man®” /udit and assurance engagements. 3 GovtM.V.P G College
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3. Perform and app|y professmnal ethlcs including code of conduct to specific
scenario.

4, Descrlbe the varlous level of persuasuveness of different types of audit
evidence. :

5. Understand audltor S legal liabilities and to be able to apply case law is making
a judgment whether auditors might be liable to certain partles '

6. The course aims to develop student: cognitive skrIIs, especially, analytical,
appreciative and comrnunication skill. Marketing Area |

| Paper-1: Principles of Marketing
Upon successful completion of this course a student will be able to:

1. Use an understandmg of marketmg and the market dnven enterprise to
differentiate market, enterprise. ‘

2. Market economy as a foundation for future course work and employer

selection.

3. Identify some of the basic approach'esto formulating a market strategy in order
to participate effectively when working with marketing policy coordinators.

4. |dentify key stages of the market planning process in order to create marketing
plan through Idevelopment of key sections common to most plan.

5. Use knowledge of element of the marketing mix and the functional disciplines
of marketing such as research and marketlng communication in order to guide

future course selectrons

W Mbs
,m% Use understandmg of both the product marketing life cycle 13%( uding
‘3& p‘? fessional role and responsibilities within the life cycle to gur&e m thg

@ aﬁf cer and identify key stake holders in the business work place@,m,t M.V, PGCoIIege
Man 1°_Mahasamund(C.G.)
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Group-ll International Marketing : Paper—l Central Excise - Procedure & Practice

Upon successful complet:on of thlS course a student wnII be able to:

Objectives: This course is meant to acqualnt the students Wlth the bas:cs of central
excise duty, g il

Outcomes: Upon succesSful corﬁbletion of th'isrcours‘e a student will be able to:
i Learnlng the computatlon of central excnse duty.
2. Learning the procedure of filing return

Paper-Il: Custom duty - Procedure and Practtce

Objective: Upon successful completion of this course a student will be able to: This
course aims at imparting basic knowledge of custom duty

Outcomes:
- 1. Learning the computation of custom duty.

2. Learning the procedure of filing retur_ns.

- B.Com-lIl Subject: Commerce (Computer Application)
| Paper-1: Programming in Visual Basic
Objective: Upon successful completion of this course a student will be able to:

1. Students will be able to learn visual programming basics and its components.

e objective of the course is to cover \nsual programmmg skills ﬁﬂed for

3
.‘Pnnafv? b
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- Qutcome:

1. Demonstrate fundamental skills in utilizing the tools of visual environment in
terms of the set available command menus and toolbars.

2. Explain and use of delegates and event for producing event-driven application.

3. Implement SDI and MDI applications while using forms, dialogs and other types
of GUI components.

4. Produce and use spec:ahzed new GUI components.

5. Explain message passnng mechamsm between components and threads usmg
messaging. '

6. Apply visual prograrnniing to software development by designing projects with
menus and submenus. Levom ! .

t’_aper—l: System Analysis, Destgn & MIS

Objective: Uoon successful completion of this sobject the st‘udent will be able to:
1. Define the term system, system analysis .and‘sy's‘tem desi.gn‘. :

2.'De5cribe the p'rinciple functions of the system analyst.

3. Describe the phases of system development life cycle.

Outcomes: ' V T

1 Gather data to analyze and éoecify the reduirements' of a éystem.

ystem components and environments.

(§ escribest esystem design tools. £ ' Mfc
F 1 A7 (09Rke3

16
;t e role of maintenance task in the system development life cyc®rincipal

0/4 Desgx
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"M.COM - SEMESTER |
MANAGERIAL ECONOMICS

CO 1-Nature and Scope of Managerial, Economics: Objective of a firm; Economics theory
and managerial theory; Managerial economist’s role and responsibilities. .

CO 2-Fundamental economic concepts-incremental principle, opportunity cost principle,
discounting principle. Equi-marginal principle.

CO 3-Demand Analysis: Individual and Market demand functions Law of demand;
determinants of demand; Elasticity of demand-its meaning and importance, Price
eIasttc:ty, income ElaStIClty and cross elasticity; Usmg elasticity in managenal decisions.

CO 4-Theory of consumer Choace Cardinal utility approach indifference approach,
revealed preference and theory of consumer choice under risk; Demand estimation for
major consumer durable and non-durable products; Demand forecasting tech.
technique.

CO 5-Production Theory: Production function-production with one and two variable
inputs, Stages of production; Economics of scale; Estimation of production function.

ADVANCED ACCOUNTING

CO 1-Accounting for is_eue, Forfeited and redem"ption of shares and debentures

Cco 2-Final accounts and ﬂna.nlc::ial statements of companies |

CO 3-Accounting issees relative to amalgamation and reconstfuction of companies.

CO 4-Accounting for holding and subsidiary companies

Wi
Princi pa}
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INCOME TAX LAW AND ACCOUNTS

CO 1-Law relating to Income tax: Brief study' of the main provisions of the Indian Income
Tax Act. Income exempted from tax, Resldence and Tax liability.

CO 2-Calculation of taxable Income under the' head: Selary and House property.

CO 3-Depreciation and Development allowance, Calculation of taxable lncome under the
head: Buslness and Professlon, capital gains, income from other sources.

CO 4-Set off and carry forward of losses, Deduction from gross total Income Calculation
of taxable Income and tax of an lndividual and Hindu undivided Families.

co 5- Appeals & Revislons Reference of High Court and Supreme court offences &
penaltles, Income tax authorltles. :

STATISTIC ALANALYSIS |

co 1-Statistlcs - Definitions, Characteristics Scope and Nature, Functions, limitations,
Dlstrust and mIsuse importance & Statistical Investlgatlons Classuflcatlon & Tabulation,

CO 2-Data Sources. Primary and Secondary, Primary data collection techniques,
Schedule, Questionnaire and interview & Sources of Secondary data.

CO 3-Dispersion, Co-efficient of variance and skewness, correlation Karl- Parsons and
spearman’s ranking method and Regression analy5|s Two variables case.

CO 4-Probability Theory: Probablllty classical, relative and subjective probability,
Addition and multlplication probabllltv models - Conditional probability and Bayes

Theorem. *
bility Distributions-Binomial, Poisson and Distributions, Their characteristics
a?ﬁ?h&l’;
Principal :
- e Govt.M. VPGCoIlege
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CO 1-The Companies Act, 1956 (Relevant Provisions): Definition, types of companies

Memorandum of assouatlon, Articles of association; Prospectus; Share capltal and
membership.

co 2-Meeting under solutlons-Company management Managerial remuneration;
Wandmgup and dissolution of companies "

CO 3-The Negotiable Instruments Act, 1881- Defmltlon types of negotlable instruments;
Negotiation; HoIder and holder in due course, payment in due course

CO 4-Endorsement and crossing of cheque; Presentation of negotlable instruments.

CO 5-Legal Environment for Security Markets SESI Act. 1992- Organization and
Objectives of SEBI : e

M
309003

Principal
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 M.COM- SEMESTER I

BUSlNESSECONOMlCS

economic value analysis, short and long run cost

€O 1-Cost Theory and Estimation,
Law of variable proportions; - Law of

Functions their nature, shape and Interrelatlonship,
returns to scale

CO 2-Price Determlnatlon under Different Market Condiﬁons, Characteﬂstics of different
market structures; Price determination and firm equilibrium in short-run and long run
under perfect competition, monopollstlc competition, oligopoly and monopoly,

€O 3- Pricing Practices: Methods of price determination in practice, pricing of multiple
products, price d!scrlmlnatlon, Internatlonal price discrimination and dumping; T ransfer

CO 4-Business Cycles: Nature and phases of 1a business. Cycle, Theories of business

’[ prlclng
cycles psychological, profit, monetary, innpvation, cobweb, Samuelson and Hicks

theorles

‘ CO 5-Inflation: Deﬂnition, Characterlstics and types, Inflation in terms of deem and pull
and cost - push factors; Effects of Inflation. .

SPECIALIS-EDACCOUNTING ;
CO 1-Accounts of General Ins[:fahce Comparj_fes
co Z-Accounts of Banking Companies | £ i
coO 3-Accounts of Public Utillty concerns: Double Accounts System.
Ity accounts. .; : _ 1
siment accounts, Jaly il ‘ o aﬁu:ng
(:E Ly T ; 3 ;B:%VLMT:IGCMB
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 TAX PLANNING AND MANAGEMENT

CO 1-Calculation of taxable Income and tax of Firm and Companies

CO 2-Return of Income, Provisional Regular, Expert and emergency assessment, re
opening of assessment : :

CO 3-Concept of tax Planning; Tax avoidance and tax evasions; Tax planning with
reference of location, nature and form of organization of new '

CO 4-Tax planning to capital structure, decision dividend policy; Inter corporate
- dividends and bonus shares |

CO 5-Preparation of income tax returns, Computation of Income tax, Tax deduction at
source; Advance payment of tax. e .

ADVANCE STATISTICS
CO  1-Statistical Decision Theory: Decision ! environmenf, Expected profit ~under
uncertainty and assigning probabilities and utility theory

co 2-Statistical Estimétions and Testory: Point and intervals dilation of population Mean,
proportion and variance Statistical Testing-Hypothesis and Errors, Sample Size-Large and
Small Sampling test Z tests, T Tests & F Tests. |

CO 3-Association of Attribute_s: Two Attributes, consistency of data, measurement of
Association of Attributes - Percentage method, Co-efficient of Association, Comparison
of Actual and (you lemethod) Expected frequency’s &Issusery Association.

atistical Quality Control: Causes of Variations in quality cha'ractéristics, Quality

9!. arts purpose and logic, Process under control and out of control,M rning

'c% trol charts for attributes — fraction defectives and number_of §ie cts,
; ] P pa

sampling : 5 Govt.M.V.P.G.College
%Mahasamund(C.G.)
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"?:,rfCO 5- Interpolation and Extrapolation — PrabolicBionomial, Newton and long irag=?

“method

BUSINESS LAWS

CO 1-SEBI Act-1992: Organlzatlon and objectlves of SEBI, Funct:ons and Role of SEBI
Rights and Power ofSEBI | | s R - E

CO 2-MRTP Act 1969 Monopollstlc Trade Practlce Meanlng, “essentials, Restrictive
Trade Practtces Meamng, Unfalr trade practlce, MRTP commission’ ‘of fences and

Penalties.

CO 3-Consumer’ Protectlon Act 1986 Needs of Act nghts of consumers Objectuves of
Act., Grievance redressal Machlnery, Dlstnct Forum, State Commlssmn, Nattonal

Commlsswn 5

CO 4-FEMA - Act 1999 Objectlves Regulatlon and Management of FEMA Penaltles
Appeal it |

CO 5-W. T 0.: Brlef H:story of WTO Objectlves and Functions, Orgamzatton W.T.O. and
India, Regional groupings, antidumping dutles and other NTBs, Doha declaration Dlspute
settlement system TRIP TRIMS and GATS. M
1 0g|wa3

" Principal
«El&ovt M.V.P.GCollege
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M.COM - SEMESTER 11
-~ MANAGEMENT CONCEPT

CO 1-Schools of Management Thought - Scientif ic, process, human behavior and social
system school; Decision theory school Quantltatlve and system school; Conti_ngency
theory of management Functrons ofa manager ; j | '

CO 2-Managerial Functrons Planning concept significance, types, Organizing - concept,
prmciples of authority, theones, types of organlzatlons, authority, responsibility, power,
delegation, decentrahzatlon,

co 3 Stafflng, Dlrectlng, Coordlnatlng, Control nature, process, and techniques

CO 4-Motivation - Process of motrvatlon, Theorles of motivation - need hierarchy theory,
theory X and theory Y, two factor theory, Alderfer’s ERG theory, McClelland’s learned
need theory, Victor Vroom’s expectancy theory, Stacy Adams equity theory.

CO 5-Group Dynamics and Team Development: Group dynamics - Definition and
importance, types of groups, group formation, group development, group composition,
group performance factors; Principle centred approach to team development.

5 ORGANIZATIONAL BEHAVIOUR

CO 1-Organizational Behawour . concept and significance; Relationship between
management and organizational behavior ; Emergence and ethical perspective;
Attltudes, Perception, Learmng, Personallty, Transactlonal analy5|s

CO 2-Leadership: Concept Leadershrp styles; Theories - trait theory, behavioural theory,
Fielder's contingency theory; Hersey and Blanchard’s situational theory; Managerial grid;

km ur systems of Ieadershrp
zational Conflict: Dynam:cs and management; Sources, patterns,ﬂt}g)‘r)els and
nflict; Traditional and modern approaches to conflict; Runctjorfal and

na! organizational conflicts; Resolution of conflict. SovtM.V/P. GCollege
@Mahasamund(c G)
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CO4 -Interpersonal and Organizational Communication: Concept ~ of two-way

communication; Communication process; Barriers to effective communication; Types of

Z

organizational communication; Improving communlcatlon, Transactlonal analysis in
communication. | |

CO5-Organizational Development Concept; Need for change, resistance to change;

Theories of planned change, Organlzatlonal dlagnoss Organlzatlonal Development
lnterventlon

ADVANCED COST ACCOUNTING

CO: 1- Introductlon - Cost Analy515, concepts and cIassnflcanon Materlals control-
Techniques of Matenals control. - Loy

CO 2- Labour cost — Computatmn and control Overheads Accountmg and Control.

CO 3-Job, Batch, Contract Costlng and operatmg costing

CO 4- Process Costmg, Jomt products &by - products costlng Unlform costmg and
Estimate costing '

CO 5-Budgetary control Importance of budgets in accountmg, Nature of budgetary

control, Organization for = budgetary control preparation zero base budgeting,
performance budgeting. Cash Budget, Productlon and sales Budget

MANAGEMENT ACCOU NTING

CO 1-Introduction of Actodnting: Man_agement accounting as a area accounting;
Objectives, nature and scope of‘management'accounting, techniques of management
accounting, difference between financial acc0unting, cost accounting and management
Management accounting ‘and {managerial decisions;
\[ t pos:tton, role and respon5|b|I|t|es

Ad L . ;
-)/?/ntlng Plan and Responsibility Centres: Meaning andgﬁm

Management
il
&?zos hoaa

(o)
3?959035‘@8 ty accounting; Responsnbmty centres-cost centre, proanahMmd(e,gj) ;9¢
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investment centre, Problems in transfer pricing, Objuctlvos and daterminates of
responsrbllity centres. ' ‘ r

CO 3-Budgeting: Definition of Budget; Essentlels of budgottng, Typos of budgats
functional, master ete, Fixed and flexible budget 12

CO 4-Standard Costing and Varlance Analysis: Standard costlng as o control technique;
Setting of standards and their revlslon, Variance analysls = meaning and Importance;
Kmds of veriances and their uses material, Iabour and overhead varlances; Disposal: of

variances; Relevance of varlance analysls to budgetlng and standard costing.

CO S5-Marginal Costing: Concept of marginal cost Marglnal costlng and absorptlon,
costing, Margmal costing versus direct, costing; '

ACCOUNTING FOR MANAGERIAL DECISIONS

CO 1-Break-even-analysis; Assumptions and practical applications of break- even-
analysis; cost volume profit analysis, Declslons regarding sales- mlx, make or buy
decisions and discontinuation of a product line etc.

co 2-Analyzing fi nancial Statements- Method, 'ob]ects and ratio analysls.
CO 3-Cash ﬂow analysls and Fund flow analysls. " ' R

CO 4-Contemporary Issues in Management Accountlng Value cha!n analysls; Actlvlty
bases costing, Quality costing, Target and llfecycle costing

CO 5- Reporting to Management° Objectlves of reportlng, reportlng needs at dlfferent
managerial levels, Tvpes of, reports, modes of reportlng, reportlng at different levels of

a
e °WMVPacmr

)j ah asamund(C.G )
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© M.COM - SEMESTER IV

PRINCIPLE OF MARKETING

CO 1-Introduction — Meaning, nature scope and tmportance of marketing, Marketing
concept and its evolution; Marketmg mix; Strateglc marketing plannlng an overview

CO 2-Market Analysis and Selection — Marketlng environment — macro and micro
components and their impact of marketmg decisions; Market segmentation and
positioning; Buyer behawor Consumer versus orgamzatronal buyers; Consumer decision
— making process. ;

CO 3-Product Decisions — Concept of a product Classification of products; Major
product decisions; Product line and product. mix; ‘Branding; Packaging and labeling;
Product lifecycle — strategic ImpIICGtIOI’]S New product development and consumer

adoption process.

CO 4-Pricing Decisions — Factors affectlng prlce determlnatlon, Pricing pollcuas and

strategies; Dlscounts and rebates

CO 5- DIStrlbUtlon Channels and Physrcal D:stnbutlon Decisions — Nature, functions, and
types of distribution =~ channels; Distribution channel |ntermed|ar|es Channel
management decisions; Retailing and wholesaling, Physical Distribution Management

ADVERTISING & SALES MANAGEMENT

CO 1-Introduction: Concept, Scope, ObJECtIVES -and Functions of Advertising. Role of
Advertising in marketing mix and the advertising process Legal, ethical and social aspect

of advertising

G‘e -launch Advertising Decision: Determination of target audience, Advertising
Me ra and their choice. Advertising messages Layout of advertisement and Admﬁrsmg

1
N

A Ia ¥ A i
ppea g vertising Copy ; : A | ' ‘ &"rmcupa[
| SRR - Govt.M.V.p G.Coll
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J

co 3.Promotional Management: Advertising Department, Rolo of Advertising Agencies
and thelr Selectlon, Advertising Budget, Evaluation ofAdvertlslng Effectiveness.

CO 4-Personal Selling: Meaning and Importance of Personal Selling, - leference
between Personal Selllng, Advertising and Sales Promotion. Methods’an.d Procedure of
Personal Selling

CO 5-Sales Management: Concept of Sales Management Objectlves and Functions of
Sales Managements, Sales Organlzation, Management of Sales force and Sales force
objectives, Sales force Recrultment - Selectlon, Training, Compensatlon and Evaluation.

MARKETING RESEARCH

co 1- Market!ng Research: An lntroductlon, Marketlng Decisions; Marketing Research
and Information System. ~

CO 2-Marketing Research Methodology, Research Design

CO 3-Organization of Marketlng Research Speclallzed areas of appllcatlon of marketing
research '

CO 4-Specialized Technlques of Marketlng Research Motlvatlon Research
CO 5- Advertlslng Research: Plannlng and Procedure, New Product Research.

INTERNATIONAL MARKETING

CcO 1- Internatlonal Marketlng, Meanlng, Scope, benefits and dlfﬂcultles of International
Marketing: International marketing and Domestic Marketing, reasons for entering
International marketing. lnternatlonal marketlng environment, Identifying and selecting

. Principaf{
- Wovt M, VPGColleg
Mahasamund(c.G,)
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' CO 3-Quality issues and after sales service; international pricing; International price
Sy quotatmn, payment terms and methods of payment

" CO 4-Promotion of products and services abroad lnternatlonal channels of distribution;
. Selection and appointment of foreign sales agents Logistic dec15|on

‘€O 5-Export policy and practices in India, Trends in India's forelgn trade, steps in startmg
" export business; Export finance, documentatmn and procedure. AA Jo

T/ 0 lmu
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